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PLEASE NOTE 
 
The author retains full copyright to this publication at all times. The 
author has made every reasonable effort to ensure that this 
publication is free from error. However, the author assumes no 
responsibility (legal or otherwise) for any errors, omissions, or 
alternate interpretations of the subject matter contained herein. 
 
This publication is purely an information product. It is not intended 
for use as a source of legal, accounting or other forms of 
authoritative advice. No guarantees of income, sales, or results are 
claimed or implied. Figures and statistics are true only for the author 
and are given for example purposes only. 
 
The reader assumes all legal responsibility for the use of the 
materials and information contained herein. This includes, but is not 
limited to, adherence to all applicable laws and regulations 
pertaining to the reader’s geographic location. 
 
Any perceived slight of individual persons, groups of persons, or 
formal organizations is purely unintentional. The reader agrees to 
hold the author completely harmless in all such matters. The author 
assumes no legal responsibility or liability whatsoever on behalf of 
the actions or words of any purchaser or reader of this product.  
 
Your continuance in reading this publication constitutes your 
acknowledgment that you agree to every stipulation presented 
above.  
 
If you have any questions or comments, please send email to: 

david at dwedge dot com 
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Introduction 

Let me start with a harsh reality – Google is not really interested in you or your 

website. 

I’m sorry, that was probably not the opening sentence you were hoping for.  

So what do I mean by that? Quite simply, all Google and the lesser search 

engines care about is giving their users the best possible experience. 

So if somebody goes in to Google and enters the search term “Train my Parrot 

to talk Latin’, all Google cares about is presenting the best possible sites 

containing this information. 

The logic is simple. If it gives the user the best possible experience they will 

come back to Google for their next search. And Google makes a lot of its rather 

vast income from these users clicking on the adverts it gets to display to them. 

This means that Google makes judgemental, and very subjective, decisions 

about what constitutes a leading website that it should show in the top page(s) 

of the results it displays. 

Google constantly tweaks very complex algorithms which make decisions 

about site rankings.  

It is a ridiculously hard thing to get right. And it is all made much harder by the 

fact that it is constantly battling against armies of search engine optimisation 

(SEO) specialists and developers who make their living trying to get Google to 

believe that their sites are the best. 

It all gets more complicated because many of these ‘specialists’ have put much 

of their effort in to trying to fool Google that they meet all the top selection 

criteria. They have had a lot of success with this, you will no doubt recall many 

a time where the results you got on a search were less than impressive. 

It is not the intention of this paper to explain all the cheating techniques 

(otherwise known as ‘Black Hat’), but rather to give you some top ways to get 

good rankings by using techniques that also enhance your visitor experience. 



© Dave Wedge 2013 - All Rights Reserved    Page 5 
 

Suffice to say that Google is getting better at identifying high quality legitimate 

sites, and you need to make sure that your website meets the criteria Google 

uses to assess this. 

It is worth mentioning that nobody outside of Google knows exactly how the 

algorithms work (it is rather like the recipe for Coca Cola, their business rests 

on keeping it secret). However we do know from vast amounts of research 

what works and we can see trends in the results.  

Google themselves also given comments to the media, and give tips and 

information about what they are looking for. 

Google does have an unhealthy stranglehold on the search market, in most 

markets a monopolies commission would kick in to protect consumers. But we 

are where we are with Google, and if you want your website to get good 

rankings the only sensible approach is to play by its rules. 

Tip 1 – Quality Content 

This one really ought to go without saying, if you don’t have a quality website it 

will also be your visitors who do not think much of you. So what does ‘quality’ 

mean in this context? 

There are a number of considerations here: 

 Are you providing your users with plenty of information relative to their 

search? 

 Are you trying to inform and help rather than just sell something? 

 Are you providing value? 

 Do you have a number of different pages? Google does not like single 

page sites. 

 Have you got at least 800 words of text? There is evidence that Google 

now penalises sites with less than this. 

 Is your content unique? In other words was it written specifically for 

your website? Be aware that content copied from elsewhere will get 

penalised by Google and is enough to remove you permanently from the 

rankings. 
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 Is your content properly checked for spelling and grammar? This is a real 

turn off for visitors if not. 

 Is your content accurate and up to date. Lets suppose you are providing 

information on Taxation, if your content pre-dates the last budget its is 

likely to be wrong in places. 

Check out your competition. How do you think your website rates relative to 

theirs? Ideally you should be saying more, but critically you should also be 

differentiating yourself. Why should a visitor choose to do business with you 

rather than a competitor? Get this right and Google will reward you too. 

Also make sure you have a site map, this is a list of pages on your site. It can 

help visitors, but it is also particularly useful for search engine optimisation as 

Google will read it and check for site updates. You can ask your website 

developer or Google further information if you are unsure how to do this. 

Tip 2 – Regularly Update Your Content 

I can hear you groaning at this one. With everything else we have to do, do we 

really have to keep updating our websites? Yes, I am afraid so. 

Google now definitely looks for regular fresh content. How often depends on 

many factors such as your market. If your site is all about underwater basket 

weaving you can do so far less regularly than the guys down the road running a 

topical industry news site. 

As a general rule of thumb try to update your site at least once a month, more 

if you can find the time and have something useful to add. 

The common problem people have with doing this is what to write. Get 

creative and think about your industry: 

 Could you write a regular blog? This could talk about your activities, your 

views, what is happening in your business etc. 

 Could you have a news page about your industry in general? 

 Could you talk about new or pending products or services? 

 Could you write a regular article and post it on your site? 



© Dave Wedge 2013 - All Rights Reserved    Page 7 
 

 You could add reviews and testimonials, this kind of social proof should 

be a must on your site anyway as it really helps to lower barriers to 

buying. 

Add a regular diary entry to do this or it is very likely to slip or not happen at 

all.  

This is a discipline that many of your competitors will probably not do, so it is a 

very good way of giving you the edge in the rankings battle. 

Tip 3 – Optimise Your Site 

This is an important requirement that you really need to focus on. Google has 

software which scans your site to decide what your website is about, as well as 

the quality of the content. 

Things have changed in the Google algorithm and it is now very focused on the 

visitor experience. Previously it was necessary to write your content with 

Google in mind and sprinkle regular references to your main keyword search 

terms on each page. Now Google might actually penalise you for this if it thinks 

you are ‘keyword stuffing’ or ‘over-optimising’ in an attempt to influence your 

page rankings. 

Google now has enough built in intelligence to work out what each page of 

your site is about based upon some tags you need to populate (as described 

below), and the text you use for your content. It can work out for instance that 

on a site for a Joinery company a reference to wooden window frames is 

entirely appropriate and on topic. 

Google does NOT index and rank websites, it indexes and ranks individual 

pages of a website. If you have multiple keywords that you want your site to 

rank for you should aim to have individual pages for each one, if you try and 

cover more than a couple in a single page you will probably find your site 

ranking for none of them. 

It is essential to populate the following tags (known as Meta tags) on each 

page of your site that you would like to get good rankings for – 



© Dave Wedge 2013 - All Rights Reserved    Page 8 
 

 Title – This is what appears in the Search engine results as the 

underlined bold heading for each result. So you need to tell your visitor 

very clearly what this page is about, also your main keyword for the 

page should be embedded in this text. You should aim to write less than 

60 characters and have an absolute maximum of 80. 

 Description – This is the text that appears under the Title in the search 

results. Again make sure you give your visitor a clear description of the 

page content and reference the keyword. This is your chance to grab the 

reader and pull them to your site, so make it interesting and tell them 

why you can help them. You should write less than 160 characters, but 

don’t make it too short. 

Do some Google searches yourself and look at the results you get back, check 

out your competition by searching on your main keywords. You may find some 

wording you can borrow as a starting point and play around with (do not 

copy!).  Look at what you find compelling, what would make you want to click 

on a search result? Try asking friends or family if you need further thoughts 

and write your tags accordingly. 

Take your time and get this right, they are very important and will be a big 

factor in Google determining your search engine rankings. 

There is also a tag called ‘Keywords’, this used to be what Google referenced as 

the keywords for your page. It now appears that Google does not use this tag 

at all and just works out your keywords for itself. It is still worth populating the 

tag with the main keyword for the page, and throw in a couple of others if you 

have them for good measure. It is possible that the lesser search engines still 

make use of this. 

The other thing you need to do is populate page headings with your main 

keyword. There are tags for headings that allow for different levels of 

headings, these help both your visitors and your search rankings. There are 6 

levels allowed from H1 to H6. 

H1 is your main page heading and should be the biggest and boldest, exactly as 

if you were writing a book. This tag should also contain your main keyword. 
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The rest of your page optimisation should focus purely on staying on topic with 

your main keyword(s) for the page, and giving the visitor as much help and 

good information as possible. Do not keep referencing your main keyword 

directly unless absolutely necessary, it probably won’t read well and Google 

may penalise you.  

Tip 4 – Use Media 

As the Internet continues to evolve, website visitors have come to expect a 

more sophisticated experience. 

Images and video not only make your website look more attractive, but done 

correctly you will also gain more ranking points from Google. 

Adding video might seem a bit daunting. Its not however as difficult to do as it 

might seem. Here are some considerations: 

 You only want to target them to be 5 minutes or less. 

 They can be of the owner or a business representative welcoming 

visitors to the site, it does not need to be anything fancy. 

 You can stream videos from sites such as YouTube. 

 There are plenty of companies who will shoot a video for you relatively 

cheaply. 

 If you are going to be talking to camera write a script and rehearse it 

first, it needs to look confident. 

 You can go to freelancing sites such as www.elance.com and 

www.odesk.com and hire people to make videos for you, some will do it 

literally for a few pounds (see www.fiverr.com for some real bargains). 

 You could just run a Powerpoint slideshow and overlay some 

background music, this can be very effective. 

Tip 5 – Get Some Links To Your Site 

You may have heard of the term ‘Backlinks’. This is no more than other 

websites linking to yours by the use of a hyperlink containing the URL of your 

site. 

http://www.elance.com/
http://www.odesk.com/
http://www.fiverr.com/
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Google used to be rather fixated with these. Their thinking was that another 

website linking to you constituted an endorsement, it was another website 

owner telling it’s visitors to check you out. 

This is where many of the ‘Black Hat’ optimisation techniques kicked in with all 

sorts of scams for getting backlinks. Very often website owners just swapped 

links with each other. 

Google still attaches importance to backlinks, although site content is king, but 

it now heavily penalises what it regards as dubious links. 

What you need to do is get some valuable links to your site. These are links 

that are from sites relevant to your own, so that any visitors clicking on those 

links will not be disappointed when they arrive. 

There are several legitimate and effective ways to do this: 

 Add your website to online directories such as Thompson Local and 

HotFrog. Also google directories local to where your business is based 

and add to these too. (You can email via my contact details at the end of 

this document if you would like a more definitive list). 

 Find blogs relevant to your business (just google ‘best blogs ‘industry 

name’). You want ones which accept visitor comments and allow you to 

insert your website URL. Just look at the comments already there, if you 

hover over the name of a guest commenter and their website URL 

appears in the bottom left of your screen you have a winner. 

 Add blog comments that are of value. You want to show that you are an 

‘expert’ (ie you know more about the subject that they do), visitors to 

that site might click through to yours, and you will also get a backlink 

from Google. 

 Do this slowly and gently, maybe ten comments a week tops. Find a new 

blog to comment on each time, after a few weeks you will have a 

healthy quantity of backlinks. You may well see your website rankings 

improve quite quickly with this approach. 

 You can get a similar effect from writing and submitting articles to the 

various online article directories, just make sure to embed your website 
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URL. There are many articles out on the web explaining exactly how to 

do this. 

 Also look at online PR sites, if you have something useful to say these 

will also provide you with good backlinks. 

 There are other advanced techniques such as checking out the links your 

competitors have, can you get links from the same sites? 

There are companies that will build backlinks for you, this can be entirely 

legitimate but will be fairly expensive for quality links. Be prepared to spend at 

least £150 for a sprinkling of good links, this may need repeating a number of 

times to get the results you want and with an occasional update thereafter. 

Avoid cheap offers and large volume offers (eg ‘get 10,000 backlinks here’) like 

the plague. They will be linking to dubious sites and could result in Google 

removing you from the rankings altogether. 

Also avoid swapping links with other sites. This may have worked at one point 

but you should only do so now if it is of clear benefit to your visitor. It is 

important to understand that you only get value from a link pointing to your 

site if it is from a site that Google already ranks as good quality, other links 

count for nothing and could work against you. 

Tip 6 – Check Your Website Speed 

Something Google has increasingly factored in is how fast your website loads. 

It is all part of giving their visitors the best possible experience. 

This does make a lot of sense, we all hate sitting there waiting for things to 

load. If your website is slow you will get penalised. 

Be careful your site does not have too many large images or other content 

which makes it slow. If your site is slow and you can‘t see what is causing it 

could your site hosting be causing this? Some companies provide free hosting 

but very often these can be slow, always invest in paid hosting. 

Check your site in the common browsers such as Internet Explorer, Firefox, and 

Chrome.  
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Depending on how your site has been built you may be able to get some 

software or a plugin to speed it up. 

Tip 7 – Keep Your Website Tidy 

As websites grow and pages get added it is very easy to end up with a bit of a 

mess.  

All your pages and posts should follow a structured hierarchy and menu 

system. You don’t want layers and layers of menus, it just confuses visitors and 

makes things hard to find. 

If you end up with loads of menu options because you keep adding to your 

site, you really need to review the structure and try to simplify it. There is a lot 

of research showing clearly that too much choice just confuses people, with 

the result that they leave your site and look elsewhere.  

Good web design requires everything to be clear and easy to find, whilst 

content is important quantity is no substitute for quality. 

Also very often you may want to make a direct link from one page on your site 

to another, as an example you may be referencing an article or post you wrote 

previously. Regularly check that these links still work, it’s very easy if you make 

changes to end up with broken links. It’s not a good visitor experience and 

Google won’t like it either. 

And Finally 

I hope you have found this useful. I have tried to avoid using too much jargon 

but inevitably I have had to reference some technical terms – it is the nature of 

the beast we have been dealing with here. 

If you want to get good page rankings but would prefer to have nothing to with 

the mechanisms described here you can of course get somebody to do this for 

you, you may well have had your website developed for you on the same basis. 

The sites I referenced in Tip 4 to find freelancers are packed with people you 

can hire, often very affordably. 

If you do outsource this work make sure you find a company or individual with 

good testimonials and strong documented evidence that their work is 
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effective. The Search Engine Optimisation (SEO) industry is packed with sharks 

happy to charge a fortune for no obvious results. 

There is a lot of more complex SEO activity that can be undertaken but just 

doing what is described here can be sufficient to rank you well. It does of 

course depend how competitive your industry is, but in most industries your 

main competitors will not do what has been described here – and all you need 

to do is be better than them, it is not about being perfect.   

I wish you well with your website rankings. It would be great to hear your 

success stories, and I would also be very happy to receive any questions. 

If you have enjoyed and benefitted from these tips any kind of Testimonial or 

Endorsement would be very welcome! 

Dave Wedge Contact Details 

I can be contacted via email - david at dwedge dot com, and will be happy to 

answer questions or assist. 

Also you can find out more about me on the following of my websites – 

www.dwedge.com 

www.itseeze-haywardsheath.co.uk 

or on LinkedIn: 

http://www.linkedin.com/in/davidwedge 

 

 

END 

 

 

http://www.dwedge.com/
http://www.itseeze-haywardsheath.co.uk/
http://www.linkedin.com/in/davidwedge

